MEDIA RELEASE
09 December 2019
CHOPHOUSE PARRAMATTA TO CLOSE

The Solotel Group wishes to announce that Chophouse Parramatta’s last service will be on
Saturday 21 December.
In speaking to staff [earlier today], Solotel CEO, Justine Baker said she was proud of the
experience the team had delivered to guests as well as thanked staff and guests for their
support over the last 14 months.
“Following the success of the Chophouse brand in Sydney’s CBD, we were excited about
bringing the concept to Parramatta. Unfortunately, it hasn’t quite panned out as we had
planned and now, we think the best way forward for the Chophouse brand is for us to focus
on the CBD venue,” Ms Baker said.
“We love being a part of the Parramatta community and look forward to continuing to
welcome everyone to the Albion Hotel which has been the heart of Parramatta for more
than 30 years.”
“And we look forward to welcoming guests at our Bligh Street restaurant in Sydney’s CBD to
enjoy the Chophouse experience.”
Ms Baker said the hospitality group would continue to change with Sydney’s fluctuating
hospitality.
“Over 30 years of experience and serving millions of guests a year across close to 30 different
bars and restaurants has taught us that our industry is one that is constantly changing. And
we’ll continue to change with it.”
“We aim to have a mix of venues which are as dynamic as the Sydney hospitality scene and
we’re excited about new opportunities and new experiences for our guests throughout
Sydney.”
For further queries please contact Rob Squillacioti, Group Marketing & Digital Director on
robert.squillacioti@solotel.com.au or via 0433 461 815.
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About Solotel
www.solotel.com.au
Solotel operates a portfolio of diverse businesses across Sydney and Brisbane and focuses on
Australia's passion for bar, pub, bistro and restaurant culture. Solotel has taken the hospitality
industry to new levels by nurturing and creating world-class venues and experiences.
As third generation publicans, Solotel create venues that exude a sense of belonging and
play an important role in the communities they sit within. From the varied styles of venues to
the eclectic mix of individuals that make up our teams, diversity is at the heart of this business.
The Solotel story is about a lot of small details that add up to one authentic experience.
Sourcing and technique are vital components of this process.
Founded in 1986, Solotel continues to embrace the company values it has held since
opening its doors; belonging, authenticity and diversity.

